April 11, 1990 




Attached please find a listing of various Philip 
Morris brands and the "tar" and nicotine values that are 
currently required to be disclosed in the advertising of 
these brands. 

The brands listed are those referenced in the 
product specifications list that you provided to me, as 
supplemented by a list of brands that are now in test 
market that was supplied by Ed Wickham. 

As we discussed, with the exceptions described 
below, the "tar" and nicotine figures are TITL rounded 
figures based on Market Sample No. 31. These figures 
should be used until the results of Market Sample No. 32 
become available. Where no TITL figures are available 
(because the brands are new or were not included within 
Market Sample No. 31 for any other reason), Philip 
Morris figures, generated per the FTC method, are 
listed. In addition, since Alpine KFMSP was 
substantially reformulated after Market Sample No. 31 
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was collected, Philip Morris, rather than TITL figures, 
are listed. 

By copy of this memorandum, I am asking Ed to 
double-check the accuracy of this data. 

cc: Ed Wickham (w/attachment) 
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